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Trend #1: Convergence of Media

PUBLICITY
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Percent who rate

each spokesperson as
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2016 vs. 2017
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http://www.edelman.com/trust2017/

Three-quarters of Facebook users and half
of Instagram users use each site daily
Among the users of each social networking site, % who use

these sites ...
m Daily B Weekly Less often
Facebook 76 | 15 N4
% of U.S. adults who own the following devices
Instagram 51 26 22
100
95%
Twitter 42 24 33
75 77%
Pinterest 25 31 43
50
0 Note: Do not know/refused responses notshown.
2004 2006 2008 2010 2012 2014 2016 Source: Survey conducted March 7-April 4, 2016.
“Social Media Updste 2016

— Cellphone — Smartphone PEW RESEARCH CENTER



http://www.pewinternet.org/2016/11/11/social-media-update-2016/
http://www.pewinternet.org/fact-sheet/mobile/

Why is social media engagement
important to nonprofit organizations?

[ Engages publics where they are (online and
mobile) and when they are available (24/7
platforms)

Position organization as credible and a
valuable resource

Q Medause social media for story ideas and
experts

Increases digital fraffic and sharing
Boosts and rewards partnerships

Provides social recognition for involvement

L J o0 O

Adds to your organization’s capacity for
awareness, recruitment, education and fosters
community building




ldea: RPIE (research, planning,

implement, evaluate)

Create a social media

Hands-on

Tools for Social S ‘ITCI '|'e g y .

Media
Engagement

Resources
Hootsuite

Cision

Google Analytics

Why<e

3

3

Defines role of social media for
your organization

Develops benchmarks to
measure progress value.

Aligns goals with actions


https://signup.hootsuite.com/pro-ent-na-english-r10/?utm_source=google&utm_medium=cpc&utm_campaign=selfserve-bau-na-en--us-pua-google_search_branded_alpha-&utm_term=hootsuite&gclid=EAIaIQobChMI1pyQ3qz52gIVCLvsCh2qUw4jEAAYASAAEgL62fD_BwE
http://pr.cision.com/pr-software?utm_medium=paidsearch&utm_source=google&utm_content=product&utm_term=cision&utm_campaign=seer-cision-general-brand-us-exact--ppclp-prsoftware&gclid=EAIaIQobChMI2aWT96z52gIVCcZkCh1b8ge-EAAYASAAEgKh1PD_BwE
https://www.google.com/analytics/analytics/?utm_source=google&utm_medium=cpc&utm_campaign=2018-q2-amer-all-gafree&utm_content=&gclid=EAIaIQobChMIsZWDiK352gIVh_hkCh3ThQt8EAAYASAAEgI6zPD_BwE#?modal_active=none

ldea: RPIE (research, planning, implement, evaluate)
PLANNING

RESEARCH

1
A Define problem or
opportunity.
1 A Define public(s)
N

Hands-on Explore publics social media

Tools for Social habits and influencers
Media . . , .
e e 1 Assess organization’s social

media history, platforms,
engagement, themes, & r \
effectiveness
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EVALUATION

A Measure against
KPls

A Share what you
learned.

A Update based on
what you've
learned.

Align goals and objectives with
publics interests, wants, needs
and habits

Go where publics gather
Develop partnerships &
engage entire organization.
Link physical to digital

Make it easy to participate
Consistency in theme, tone
(voice & aesthetic)

Set KPIs (key performance
indicators)

IMPLEMENTATION

A Calendar, assign,
schedule & respond

A  Use hashtags

[  Use partnerships and
affinity groups

[ Remain flexible
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ldea: Infographic
or visudal

Create an infographic from
your existing statistics or
public record stafistics.

Whye
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Quick Glance-friendly
Complex made easy

3X more likely to be shared on
social media

Positions your organization as
the expert
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Infographic
Sample & Tools
Piktochart.com

Canva.com
Infogram

For inspiration, | suggest
informationisbeautiful.net

IMMIGRATION STATE-BY-STATE

NEW AMERICANS IN CALIFORNIA

COMMUNITY MEMBERS

24 California is home to
4 m ¥ 10.3 million immigrants.

26-90/0 of Californians are foreign-born.

0
52 /0 of Californians are Latino or Asian.

lENTREPHENEURS lVOTEHs lPARENTS
36.60/0 of all business 0 90.40/0 of children with
owners in California are 48 - 6 /o immigrant parents in California
foreign-born. z . p are U.S. Citizens.
of immigrants in
California are
$343 BILLION naturalized U.S. 81% of chitgren vitn
in total net business income is Citizens and are immigrant parents in California
generated by immigrant potential voters. are considered English
businesses in California proficient.

ECONOMIC CONTRIBUTORS
v

» Latinos and Asians in California have purchasing power of $570.3 BILLION.

» Undocumented immigrants pay $2.2 BILLION in California state and local
taxes.

» California would lose $301.6 BILLION in economic activity and
approximately 3.6 MILLION JOBS if all undocumented immigrants were
removed.

American : P— ;
Immigrlation www.AmericanimmigrationCouncil.org
Council


https://piktochart.com/
http://canva.com
https://infogram.com/?rc=paid0sem0branded0search0&gclid=EAIaIQobChMI44SSsq352gIVE_5kCh0rRQEXEAAYASAAEgIO6vD_BwE
http://www.informationisbeautiful.net/visualizations/
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https://piktochart.com/
http://canva.com
https://infogram.com/?rc=paid0sem0branded0search0&gclid=EAIaIQobChMI44SSsq352gIVE_5kCh0rRQEXEAAYASAAEgIO6vD_BwE
https://venngage.com/
http://www.informationisbeautiful.net/visualizations/

Idea: Short Videos
or animations

Create short videos from your

Hands-on

Toolsforsocial  eX|sTiNg photos or phone

Media

fngagement -~ videos. (No more than 1 min.

40 sec)

d Compelling
d  Visuals are easy to process
A More likely to be shared
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Samples & Tools

Animoto

Adobe Spark

Powtoon

Giphy

Screencast-O-Matic

Pexels

Within the aacient walls of

the Medina in Fez, Morocco

-
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https://animoto.com/
https://spark.adobe.com
https://www.powtoon.com/
https://giphy.com/
https://screencast-o-matic.com/
https://videos.pexels.com/
https://docs.google.com/file/d/0B6oYW5obaBgsVDVJZENpZlh1Q3c/preview
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ldea: Quickly Curate Stories
Relevant to Your Cause

Communicate relevant information
from other sources related to your

organization’s mission.

Why<e

3

L

“Sift” stories according to what
Is relevant to your audience
Positions you as tuned-in expert
Easy to share

Faster than creating your own
content



Curation Samples
& Tools ‘D

philanthropy

Google Alerts 2017 Resolutions for the
Hands-on .
TE;Mfg"fnfl Storif Nonprofit World
Paper.li # Share =

Pinterest

IN2017: ",
STANDWITH £
CHILDREN® &



https://www.google.com/alerts
https://storify.com/
http://paper.li/
https://www.pinterest.com/
https://storify.com/philanthropy/2017-resolutions-for-the-nonprofit-world

ldea: Create Interactive

6 Mapping

Hands-on
Tools for Social
Media
Engagement

i Online Experiences/Story

Whye

3
3
3

Greater engagement
Complex made easy
Storytelling with geographic or
chronologic information
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https://storymap.knightlab.com/
https://timeline.knightlab.com/
https://support.google.com/fusiontables/answer/2527132?hl=en
https://support.google.com/fusiontables/answer/2527132?hl=en
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ldea: Stream Live
Events

Broadcast live events -

interviews with experts, meetings

with congress, etc.

*seek permission and promote

Why<e

1 Scarcity

d Foster Donor & Volunteer
“Specialness”

d Excitement of “live” event

[ Positions organization as having

“access.”
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#Travel

Stream Live Samples &
Tools

Facebook Live

YouTube Live

Periscope

Instagram

NYC-
#NationalWalkingDay in...

@ marty888nyc — Manhattan, N...



https://live.fb.com/
https://www.youtube.com/channel/UC4R8DWoMoI7CAwX8_LjQHig
https://www.pscp.tv/
https://help.instagram.com/292478487812558

When considering social
media, remember...

(what platform, where are
your publics, what do they do on each
platform?)

(consider length of video vs.
photo vs. engagement)

(match the platform, the
trends, the public’s disposition and be
aware of current events)

results, repeat.




More Resources

Nielsen Social Media Report

PR ROl e-book (ROI =return on investment - in other words, it
gives ideas on how to measure PR outcomes)

2017 Global Comms Report (via Cision)

Pew Research Center on Social Media

Pew Research Center on Social Networks

Social Media Stats via Hootsuite

Facebook
Facebook Trends

Zephoria’s Report on Facebook Trends
SocialBaker's Report on Facebook

Twitter

Useage provided by Twitter
Social Baker's Report on Twitter:
Zephoria's Report on Twitter



https://drive.google.com/open?id=1B06-__YrOpKuRxdB3fdysuKyGUk4Nv1y
https://drive.google.com/open?id=1l78DhHTTQN2wuu08yKURtc0CDdDB1Vjz
https://drive.google.com/open?id=1OB4_Mo2_UMsJNU_xgcOrdUN9ymnpl8sV
http://www.pewinternet.org/topics/social-media/
http://www.pewinternet.org/topics/social-networking/
https://blog.hootsuite.com/social-media-statistics-for-social-media-managers/
http://newsroom.fb.com/news/category/trends/
https://zephoria.com/top-15-valuable-facebook-statistics/
https://www.socialbakers.com/statistics/facebook/
https://about.twitter.com/company
https://www.socialbakers.com/statistics/twitter/
https://zephoria.com/twitter-statistics/

